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Agenda
• 10:00: Welcome and Introductions
• 10:10: Short Presentation: Covid-19’s impact on 

tourism, current trends
• 10:25: Reopening, Comments and Concerns
• 10:35: UP Travel Safe Discussion and Feedback
• 10:50: Next Steps and Wrapup
• 11:00: Adjourn



Introductions!



https://www.destinationanalysts.com/covid-19-insights/



Change? Not much.

60.2%63.5%60.4%63.5%67.6%













Reopening: Comments and 
Concerns



UP Travel Safe (Working Title)

The objective of this initiative is to address concerns of and 
reassure two audiences:

1. UP Residents: Communicate the steps the tourism and 
hospitality industry is taking to reduce “imported” 
transmissions of Novel Coronavirus and keep them safe.

2. Travelers to the UP: Communicate the steps the tourism and 
hospitality industry is taking to ensure their travel experience 
to the Upper Peninsula is as safe as possible.



Action Steps

1. Establish the UP Travel Safe Pledge (working title), modeled 
on the Outer Banks (NC) Partner Pledge, see: 
https://www.outerbanks.org/partners/partnerpledge/. To be 
eligible a business must:

a. Complete State-Mandated COVID-19 Preparedness and Response 
Plan.

b. Promise to abide by sector-specific COVID-19 response best practices 
as shared by relevant professional associations.

c. Promise to make available basic PPE to customers: hand sanitizer, 
masks, gloves, wipes.

https://www.outerbanks.org/partners/partnerpledge/


Example: OBX, NC



Action Steps Continued
2. Establish a website to share UP Travel Safe Pledge information with 

stakeholders and list all businesses that have taken the pledge.
3. Businesses that take the pledge will receive basic signage for their 

establishment and the right to use the logo in marketing. 
4. UPTRA will carry out a survey of UP Residents to better understand 

community feelings about restarting significant travel and tourism in the 
UP.

5. Press campaign will be created to share UP Travel Safe with residents and 
travelers, including newspaper, radio, TV, web, social media.





Discussion

1. Comments on the concept?
2. What do you like, what don’t you like?
3. Would your business participate? Do you think 

other businesses in you area would?
4. Is this something the working group should 

move forward with?



Wrap-Up
• Final Partner Comments
• https://www.canr.msu.edu/tourism/COVID-19-

pandemic-and-tourism/
• Next Meeting

• Wednesday, May 27th, 10am ET/9am CT

• Evaluations
• https://bit.ly/2Vz24C6
• https://bit.ly/2Vu8JgM

Will Cronin, MSUE, croninwi@msu.edu, 906.281.7270 

https://www.canr.msu.edu/tourism/COVID-19-pandemic-and-tourism/
https://bit.ly/2Vz24C6
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